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One of the cargo trailer industry’s long-standing 
and most powerful solutions providers may 
also be among its best kept secrets. 

Parent company UFP Industries (NASDAQ: UFPI) was founded 
in 1955 and over 70 years has emerged as a premier supplier 
of cargo trailer products. The company is a North American 
leader in treated lumber and engineered wood, structural 
components and building materials across the construction, 
retail and packaging sectors. With 14,000 employees and an 
impressive global reach of customers across nine countries 
and four continents including North America, Europe, 
Asia and Australia, UFP corporate posted sales in 2024 of 
$6.7B and is currently ranked #493 in the Fortune 500.

The Cargo division is part of UFP Factory Built, a 
subsidiary of UFP Construction. It serves customers 
through 26 locations including 17 manufacturing 
facilities and nine distribution centers in the U.S.

Executive Vice President Chad Eastin of UFP Factory Built and 
Cargo division National Director of Sales Mike Sauserman sat 
down to discuss the organization’s approach to business, product 
portfolio, latest news developments and future direction. 

Q: The Cargo Trailer division falls within UFP Factory Built, 

correct? Can you give us an overview of UFP Factory Built? 

EASTIN: UFP Factory Built focuses on structural solutions 
to help our OEM customers increase efficiency, reduce 
material waste and grow their businesses. Our mission is 
to provide high-quality, factory-built structural solutions 
that ensure strength, durability, and consistency across the 
board to expedite manufacturing on the assembly line, while 
delivering unmatched buying power and sourcing to benefit 
our partners. We strive to align ourselves with our customers’ 
needs through a wide-ranging and creative product mix. 

We possess an outstanding talent pool of operations, 
procurement, engineering, sales, marketing and customer 
support teams. Many team members have decades 
of industry experience, including experts with deep 
knowledge of both wood and wood alternative solutions. 

Q: You reference high-quality structural solutions. What’s 
special about your processes and/or quality control 
measures that are distinguishable in the marketplace?

EASTIN: We offer a diverse mix of UFP manufactured 
products and other essential third-party components to help 
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our customers build quality solutions from one source. 

Our structural components adhere to strict quality controls 
that are built to exact, manufacturer-mandated specifications 
to fit a certain model type. Our rigorous in-house testing 
process ensures that the product meets our partners’ quality 
requirements, including dimensions and strength. 

Q: Tell us about your specific UFP Factory Built product offerings 
that are specifically engineered for the cargo trailer segment. 

SAUSERMAN: We provide essential components used in the 
construction of cargo trailers, including floor and wall panels 
along with lightweight and highly durable roofing solutions. 

One of the most popular product offerings in our portfolio 
with especially high demand is  LIGHTLID™, a translucent 
roofing product that allows natural light within the cargo trailer 
interior, without compromising design strength or product 
integrity. This design innovation came as the result of our team’s 
extensive research, testing and collaboration with multiple 
trailer manufacturers to understand desirable features as 
well as pain points. Built from 100% recyclable thermoplastic 
composite materials, the LIGHTLID has been thoroughly put 
through the paces and is certified to perform as specified over 
an aging life of 35,000 hours with zero impact on top layer, 
substrate and overall integrity. The roof materials are puncture- 
and impact-resistant against hail, debris, tree limbs and other 
forces of nature.  LIGHTLID is exceptionally lightweight, easy 
to handle, is safer and more efficient to install compared to 
traditional roofs and includes a standard 5-year warranty. 

Our SuperStratum™ Floor Panels offer highly durable cargo 
flooring and work surface, a favorite among car haulers and 
snow mobile trailers. The quad tread design is engineered for 

extreme abrasion and impact resistance: it won’t rot, crack, 
shrink or warp like unprotected wood deck alternatives.

Finally, our Engineered Structural Panels (ESP) are used as both 
floor and/or wall panels and feature a stronger core and moisture-
resistant design, delivering essential stability for rugged use. 
Their internal composition of high-quality wood chips and 100% 
MDI resin is resistant to twisting, cupping, cracking, warping and 
delamination, with a one-year warranty against defect and rot.  

Our distribution arm - UFP Distribution - complements our core 
solutions with additional products and components needed to 
complete the build including energy storage, power converters 
and inverters, tapes, adhesives, hardware and underlays. 

Q: How is your sales team organized to support 
Cargo Trailer manufacturers (OEMs)?

SAUSERMAN: Both our sales team and our facilities are positioned 
in the field across America, strategically located to be close to the 
OEMs we service. Our team is well versed regarding our product 
offerings and is highly engaged with customers. We are always 
seeking opportunities to collaborate and discuss new product ideas 
and improvements and encourage input from our valued partners.  

Q: Are there any special services or support 
programs for Cargo Trailer OEMs? 

SAUSERMAN: As noted, we are very attuned to our OEM 
customers and meet regularly to discuss new products and 
process development. These highly interactive sessions cover 
all phases of operation, from marketing to engineering and 
everything in between. Our team isn’t here to simply take orders 
and transact a sale … we’re here to listen, learn and to partner 
with our customers to maximize their investment and success.

In addition, we offer extensive OEM purchasing programs and 
options, along with marketing and engineering support programs. 
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As long-time members and advocates of industry associations 
NATM and NATDA, our experts are featured presenters at 
many key customer events where we are pleased to share 
critical product knowledge with customers and dealers alike.

The combination of our large-scale buying power, strategically 
located warehouses and internal logistics network prevent 
critical supply chain disruptions. Should an unforeseen event 
or disaster occur in a geographic region, we are able to quickly 
tap other facilities within our expansive network to ensure 
our OEMs’ supplies and assembly lines are not impacted.

Q: Besides your strong product offering and solutions-
based approach to business, are there any other major 
benefits associated with your organization?

EASTIN: With our multi-faceted business model and buying 
power, along with our logistics and infrastructure, financial 
backing and diversity of operations, we are better insulated 
against economic, natural or geopolitical volatility. Our size, scope 
and customer service allow our partners to operate efficiently 
and on the OEM front, to keep their assembly lines humming.      

Q: Is your company engaged in practicing/promoting sustainability? 

EASTIN: We strive to be good neighbors wherever we call 
home.  At UFP Industries, we recycle our waste including 
sawdust and other wood fibers which amount to about 25,000 
tons annually. We use recycled materials to produce ancillary 
wood products or sell to others such as biomass companies. Our 
commitment to sustainability is shared across UFP Industries 
and more fully addressed in our corporate Governance Report. 

Q: What’s next on the horizon for UFP Factory 
Built, and specifically the Cargo business?

EASTIN: As a top leader in quality and customer service, 
we are striving to ‘go further and faster’ than ever before. 

We are committed to actively researching and developing 
innovative products to solve our customers’ most challenging 
problems. For example, in addition to the high-quality wood 
products for which we are known, we are also well underway 
and invested in developing newer wood alternative solutions. 

We are also expanding our custom product design capabilities, 
a practice which clearly sets us apart from the competition. 

We are also well underway on the launch of an exciting new 
house brand of structural solutions which we expect to announce 
in early fall, with further updates throughout the calendar year.  

We believe we have the best people in the industry, and we 
plan to continue our employee education programs and add 
new talent as we grow. In addition, our company’s leadership 
supports our budgeted capital investments and desire to 
acquire to drive shareholder value and return to investors. 

SAUSERMAN: Another major differentiator includes our strong 
marketing collaboration and support we provide for our OEM 
partners. Our team continues to make major investments in 
marketing to better educate customers about the quality of 
products and components we provide that are used throughout 
the construction process. We work closely with our partners to 
help create awareness about the enhanced quality of materials 
used so that their customers can clearly discern and value 
the difference.  Utilizing multiple marketing platforms and 
tools including videos, in-trailer signs, posters, flyers and 
other custom marketing content, we are actively creating a 
powerful marketing arsenal to demonstrate how our cargo 
products deliver on the performance promises we make. 

We look forward to working closely with our Cargo 
partners in a very exciting future ahead! ■

Wanda Kenton Smith is former editor of two consumer magazines 
and three b2b publications in the marine and outdoor recreation 
industries and has published hundreds of interviews and feature 
stories in the U.S. and abroad. She currently writes two popular 
national columns on marketing and leadership in the marine space.

LEFT: Eric Brumbough, left, is the VP UFP Distribution, and Rolf Nelson is the VP of 
Manufacturing and Engineering. TOP: Mike Sauserman is the National Director of Sales Cargo 
at UFP Factory Built. BOTTOM: DeWayne Creighton, left, is the VP of Operations with MC 
Chandrani, who is Brand Director for UFP Factory Built. Photos provided by UFP.
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