
new media venues. If 
you want to stay in 
the business, you need 
to follow the market. 
   Wondering just how 
good or bad our 
members were at 
keeping up with the 
times, I tried a little 
experiment with 
Google, YouTube, and 

the names of a dozen well-
known BWI members. Only 
half had any connection to 
blogs, and only three had a 
presence on YouTube. 
   The good news, for those of 
you who fall into the ‘no’ col-
umn? You can change this in a 
heartbeat. Shoot a short video 
bio and a boating how-to video 
or a product review or two, 
and start your own YouTube 
channel. Start your own blog. 
Jump into the new media 
world knowing that while what 
you do today may not pay at 
this moment, it lays the foun-
dation for future work. And 
while the lion’s share of high 
paying work may not reside in 
this segment at this moment, 
it’s the one venue that has 
shown growth for a solid dec-
ade – and continues to grow 
today. 

You can reach me at ultan-
gler@aol.com. 

Lenny Rudow 
BWI President 

Welcome to spring, 
fellow boating writers. 
This is the time of year 
we put that white flaky 
stuff in the rear-view 
and rejoice in warm 
breezes, sunshine, and 
shake-down cruises. 
You folks from Florida? 
You can stop laughing 
now. We’ve heard it all 
before. 

There’s one other thing that 
traditionally happened at this 
time of year: high page-counts 
and thick issues. These days, 
not so much. Woe is us, right? 
Again, we’ve heard it all be-
fore. But while much of the 
print world is rather static, 
there’s more movement de-
veloping in the new media 
realm. This growth includes 
companies that traditionally 
focused in print. Visit the web 
site of any major magazine –  
much less the site of a dedi-
cated marine dot-com – and 
you’ll find more and more 
videos, blogs, and e-news-
letters than ever before.  
   Are you freelancers getting 
in on that work? Are you 
staffers making yourself more 
valuable to your company by 
becoming involved in these 
growing pieces of our media 
world? 
   If the answer is ‘no’ you’re 
missing the boat. Whether it’s 
writing blogs and video scripts 

or getting in front of a camera 
yourself, it’s becoming im-
perative for any writer to 
develop his or her skills in 
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Lenny Rudow (from l.), Gary 
Reich and Paul Cronin about to 

set off on a video adventure. 
(Photo: Boats.com) 

A Note to Staffers: 
  

Barely half of the writers ap-
pearing on the masthead of ma-
rine magazine’s are BWI mem-
bers, and only three publications 
in the industry maintain full 
membership. That’s pretty sad. 
We need help from those of 
you who are lucky enough to 
have a full-time gig in this busi-
ness. Initiate a conversation 
with the decision-makers, ex-
plain why supporting our or-
ganization is important, and 
push your publication for 100-
percent masthead membership. 
(Added Bonus: there’s a dis-
count when a publication pays 
membership dues for multiple 
writers at the same time). For 
details email info@bwi.org.  

Several times a year we send 
our partners a free marketing 
intelligence report. Our filing 
from the recent Consumer 
Electronics Show in Las Ve-
gas attended by 140,000 peo-
ple focused on the prolifera-
tion of “pads” coming to 
market and how phones and 
TVs as information-providing 
devices keep evolving. I 
thought BWI members 
would be interested in the 
trends and commentary 
about them we picked up. 

 After four days of elbow-
ing through crowds of con-
sumer electronics gour-
mands, I feel like taking two 
tablets for indigestion 
brought on by too many tab-
lets that all look like an iPad. 
Now I’m also really confused 
about which smart phone to 
buy – although Verizon is 
introducing the iPhone for 
CDMA, while Motorola’s 
Atrix handset and laptop 
dock is likely to score big 
along with Droid Bionic. 
    For business – and those 
who serve and/or write for 
them – the messages are 
clear: say goodbye to the era 
of the personal PC and wel-
come to the age of mobile 
computing. 
    More than 70 tablet-like 
devices were shown at CES.
Most will never make it to 
market, thankfully, but sev-
eral stand out. Motorola 
Xoom won Best of Show. 
Running on Android Honey-
comb, due out in the first 
quarter of this year, the 10-
inch screen format sports a 
dual-core, 4G-compatiable 
network (Verizon’s) and in-
cludes HDMI out, and front 
and back facing cameras. Mo-
torola will offer this to other 

carriers as well. 
    Close seconds go to the 
Dell Streak for a nifty lap-
top-like computer with a 
screen that pirouettes and 
becomes a tablet. Other 
notables, Blackberry’s tablet 
for business enterprise and 
security, Samsung Galaxy, 
already established as the 
number two player in the 
market and, in the lower 
price category, Coby Kyros. 
See pictures and videos at 
www.ces.cnet.com/ces-
tablets-ebooks. 
    Bottom line, the Android 
platform from Google, with 
its growing App store, 
which powers all of these 
tablets, is the real winner. 
    With presentations from 
22 CEO’s of major compa-
nies this was an orgy for 
analysts who follow trends 
that drive consumer behav-
ior and loyalty. Verizon 
CEO Ivan Seidenberg, in his 
CES Keynote address, pre-
sented these nuggets:  
 
Your interaction with cus-
tomers must be seamless 
across device platforms as 
customers shed traditional 
business hours and geo-
graphic handcuffs in this 
“always on” world.  
There are two billion
unique Internet users in the 
world. This connected 
planet seeks personalized 
experiences, partnerships 
and collaboration like 
never before. 
Broadband is now in 85
million households and the
speeds for downloads are
so fast that the average
length movie can be trans-
ferred in under four min-
utes. For business this sug-

gests that video-to-video in 
real time with no latency 
opens up savings in travel 
budgets and business-to-
consumer help centers on 
a much more personalized 
basis.  

 
    The 4G LTE network by 
Verizon is already on in one 
third of the country – pri-
marily the largest cities with 
a nationwide build out due 
in 18 months. All of the 
mobile phone execs in at-
tendance are clamoring for 
content relationships as this
shift begins to Internet con-
nected TV. Sony, for exam-
ple, introduced 26 new 
models at CES, 16 of them 
with built-in Internet. While 
no one company stole the 
show with an easy to use 
set box that lets you create 
your own TV guide, clearly 
the technology is there. 
    As you can imagine, after
four days of walking and 
seeing 2700 booths, we 
gathered an impressive 
stack of literature on new 
products and social trends. 
Got questions or want to 
brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 
active member of BWI for 
nearly two decades, is a 
current Director, and has 
served as writing contest 
judge and Innovations 
Awards judge. He is the 
editorial director for Ma-
rine CEO magazine and 
publisher of two custom 
lifestyle boating publica-
tions. Contact him at 
Alan@wendtproductions.
com.  

Motorola Xoom 
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class fisherman who has 
hosted dozens of fishing tour-
naments raising millions of 
dollars for cystic fibrosis cure 
research. And he also finds 
time to write books, the lat-
est of which is being pro-
moted by boating and fishing 
publicist Pete Johnson. His 
new novel, “Looking Through 
Water,“ is described as a love 
and action adventure story, 
filled with conflict, emotion, 
healing and fishing in the 
Keys. Gaining 5-star reader-
ratings on Amazon.com, pro-
ceeds benefit Project Healing 
Waters, helping injured veter-
ans and active duty military 
heal from physical and emo-
tional wounds through fly 
fishing. For more go to 
www.BobRichBooks.com or 
contact Johnson for a Q & A 
with Rich at Johnson-
Com@aol.com.  

Martin Flory Signs 
Four New Accounts 
Martin Flory Group has 
signed several new clients in 
the marine industry to repre-
sent them and promote their 
products in North America. 
The firms are: 
- Golden Boat Lifts with ca-
pacities up to 250,000 lbs. to 
accommodate powerboats, 
sailboats and PWC. 
- Argos Nautic builds U.S. 
Coast Guard-approved RIBs 
including a three-passenger 
tender. 
- BoatTrack offers software

that tracks the boat manufac-
turing process, from order to 
post-delivery service. 
- GlobalTec Solutions is an
international distributor of 
marine and industrial prod-
ucts for recreational vessels,
megayachts and commercial 
transportation. 
   Visit www.martinflory.com. 
 
Boats & Bike Tour 
Heads to West Coast 
After two previous successful 
motorcycling and boating 
events in 2013 and 2015, or-
ganizers of the Boaterz N’ 
Bikerz of America Hull of a 
Tour return this summer for 
“Pacific Coast Rush,” a nine-
day escorted motorcycle ride 
from Seattle to San Francisco, 
including a two-day swing 
down to Big Sur and Mon-
terey. The event runs July 22 
to 30 and is sponsored by 
Freedom Boat Club, along 
with marine media sponsor 
Soundings Trade Only, platinum 
sponsor Regal Boats, Kenton 
Smith Marketing, and west 
coast host/marine retailer 
Alexander Marine. Said or-
ganizer Wanda Kenton Smith, 
“Captain Jim Krueger has 
planned another 2,000-mile 
boating and motorcycling 
extravaganza that covers 
some of the most breathtak-
ing geography and terrain in 
all of North America.” For 
more information email 
Kenton Smith at wanda@ 
freedomboatclub.com. 

Active & Associate Member News 
McIntosh Adds Weekly, 
More Shows To Stable 
Voice Media Group announced 
in February that it sold OC 
Weekly, its award-winning pub-

lication in Costa Mesa, 
CA to Irvine-based 
Duncan McIntosh Co. 
that publishes Boating 
World magazine, Sea 
magazine, and The Log 
Newspaper. Since 
2010, McIntosh has 
also owned the jour-
nalism trade publica-
tion Editor & Publisher. 
“Purchasing the OC 
Weekly brings us full-
circle. We started 
with a weekly newspa-
per in Newport Beach, 

we’re very excited to be taking 
over a publishing icon in Or-
ange County with such a great 
staff and a major presence 
online,” said company presi-
dent, Duncan McIntosh.  
   In a separate announcement 
in early March, NMMA  
reached an agreement to 
transfer ownership of the Los 
Angeles Boat Show and San 
Diego International Boat Show 
to McIntosh. He explains the 
company will combine the two 
Newport Shows into one at 
Lido in May and eliminate the 
Newport September show. 
For more detail, go to 
www.thelog.com/Article/
Duncan-McIntosh-Co--
acquires-Los-Angeles-and-San-
Diego-boat-shows.  

Johnson Plugs Book  
To Benefit Charities 
Bob Rich is chairman of the 
Cleveland Clinic, runs Rich’s 
Foods, owns three baseball 
teams, and is an avid world 

Editors at OC Weekly 
reported on the

McIntosh acquisition 
with somewhat skewed 

vision of the new 
owner’s focus. 
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