








on classroom and boat experience. This successful 11-year
program, founded by angler Betty Bauman, includes optional
annual trips and fishing adventures for women to such
exciting venues as Costa Rica and Alaska.

Merl also points to training programs for women offered by
a handful of forward-thinking dealers including MarineMax,
Grand Banks and Kady Krogen, among others.

Marine Marketers of America, a national association,

is currently conducting beta testing with a few dealers

to develop a pro bono program for the marine industry
entitled the B.E.S.T. (Boating Education and Safety
Training) course, exclusively for women. Association board
members and committee co-chairs John Wisse of the Ohio
Department of Natural Resources and Jim Rhodes of Rhodes
Communications say the goal is to create a women-only
educational and safety training program ready to roll out
to the industry and to be adopled by dealers nationwide

in late 2009 or early 2010.

A number of firms specialize in boater education including
Sea Sense, co-owned by Captain Patti Moore and Captain
Carol Cuddyer since 1989, which specializes in teaching
women boating skills in a basic navigation course for either
sail or power.

Another leading beating educational organization is the
Ofishore Sailing School, founded by Steve Colgate, which
has taught co-ed classes since 1964. in 1990, his wife Doris
founded the National Women's Sailing Association which has
promoted courses specifically for women, to great success.

Former US Navy Commander and USCG licensed captain
Suzanne Giesemann wrote an outstanding and empowering
book for women boaters entitied, /t's Your Boat Too, to
encourage women o enjoy a bigger and more {ulfilling role
on hoard. It addresses many of the common fears and
attiludes women experience in the boating environment.

Giesemann's goal in writing the book was to "encourage
and empower” women "to get out there and try new things."

“I want you to think beyond the lines,” she writes. "Do this
and you'll be a safer and more compeient mariner. Do this
and you'll be tremendously proud of yourself. Do this and
you'll have a lot more fun. Do this because it's your boat, too.”

It seems many women are already stepping up to the helm
and doing just that.
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Wanda Kenton Smith is an active boater of 28 years who has owned
two powerboats and a sailboat. She is a well known and leading
industry advocate on marketing to women and has trained nearly a
thousand dealers and industry professionals since the mid nineties
through her marketing/educational training firm, Marine Marketing
to Women. She was also the founder of a national assaciation,
International Women in Boating, whose membership topped 300.

Prior to owning Kenton Smith Advertising & Public Reiations. she
served as vice president of marketing for Regal Marine industries
and also was editor of two boatling magazines and a trade
newsletter. In addilion to managing her advertising agency, she
also serves as president of Marine Marketers of America. She is
the national marketing columnist for Soundings Trade Only and is
a marketing speaker at key industry conferences.

If you are interested in learning more about marketing to women
or if you are a woman with a passion for boating who woutd like
suggestions on how te get more volved or are seeking additional
resources, email wanda@kentonsmithadv.com
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